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TUJUAN PENELITIAN mengetahui bagaimana public relations PT.Swiss-Belhotel 
International Indonesia dalam mengelola citra perusahaan yang positif dimata masyarakat 
dengan melaksanakan kegiatan dalam strategi public relations.METODE PENELITIAN dalam 
pembahasan penelitian ini menggunakan metode penelitian kualitatif dengan menghasilkan data 
yang deskriptif dan mampu memberikan uraian yang mendalam yang dikaji dalam konteks 
tertentu.HASIL YANG DICAPAI strategi yang dilakukan Public Relations PT.Swiss-Belhotel 
International Indonesia ada tujuh diantaranya publications, event, news, community involvement, 
inform or image, lobbying and negotiating, social responcibility namun empat diantaranya 
paling sering dilakukan yaitu publications, event, news, social responcibility.SIMPULAN 
strategi public relations yang dilakukan PT.Swiss-Belhotel International Indonesia dalam 
mengelola citra perusahaan tujuannya untuk mengelola citra perusahaan yang positif dalam 
masyarakat, dan masyarakat lebih mengenal serta mendapatkan pemahaman yang baik mengenai 
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THE GOAL OF RESEARCH find out how public relations of PT.Swiss-Belhotel International 
Indonesia in managing a positive corporate image in the eyes of the public by carrying out 
activities in public relations strategy.RESEARCH METHODS in this study using qualitative 
research methods by generating descriptive data and are able to provide a thorough description of 
that particular context are examined in.RESULTS ACHIEVED the public relations strategy of 
PT.Swiss-Belhotel International Indonesia there are seven such as publications, event, newsn 
community involvement, inform or image, lobbying and negotiating, social responcibility but 
four are often done there are publication, event, news, social responcibility.SUMMARY the 
public relations strategy of PT.Swiss-Belhotel International Indonesia in managing corporate 
image the goal to managing a positive corporate image in the community, and the community 
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